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(1) 



CUSTOMER SCANS BAR CODE 



(3) 



PRODUCT INFO AND CUSTOMER IDENTIFICATION 
TRANSMITTED TO DATABASE 



(5) 



PRODUCT 
CATEGORIES 



(4) 




UPON RECEIVING INQUIRY FROM DEVICE, 
DATABASE LOADS THAT CUSTOMER'S DATA 
INTO SHOPPING HISTORY PROFILE FOR THE 
PRODUCT CATEGORY OF THE SCANNED ITEM. 



CUSTOMER 
DATA FILES 



(6) 



SHOPPING HISTORY PROFILE 
PRODUCT CATEGORY: BREAKFAST CEREAL 




PURCHASES WITH THE LAST 

BRAND 1 
BRAND 2 
BRAND 3 
BRAND 4 
BRAND 5 
BRAND 6 
BRAND 7 
BRAND 8 
BRAND 9 
BRAND 10 



30 60 90 120 DAYS 



(7) 



MANUFACTURERS DETERMINE EACH SHOPPER'S 

PERSONAL PRICE ON THEIR BRANDS BY 
APPLYING THEIR OWN DISCOUNT STRATEGIES 
TO SHOPPING HISTORY PROFILE 



(8) 



I 



MANUFACTURER 
PRICING 
FORMULAS 




(9) 



CUSTOMER'S PERSONAL PRICE 



Title: PERSONAL PRICING SYSTEM 
First Named Inventor: Terrence Wolf et al. 
Application Serial No.: / Atty. Docket No.: QUS 0101 PUSP 



2/4 



(a) 



UPC DISPLAY 
BAR CODES WILL BE DISPLAYED 
HERE IF NEEDED FOR PROCESSING 
DISCOUNTS AT CHECKOUT CENTER 



(b) 



BAR CODE SCANNER CUSTOMER 
SCANS BAR CODES OF PRODUCTS 
SELECTED FROM SUPERMARKET 
SHELVES 




(c) 



PRODUCT INFORMATION DISPLAY 
INFORMATION ABOUT THE PRODUCT 
AND THE DISCOUNT OFFERS 
AVAILABLE ARE DISPLAYED ON 
THIS SCREEN 



FUNCTION 




KEYS 






O 




(e) 




DATABASE 

DEVICE COMMUNICATES WITH DATABASE 
VIA WIRELESS CONNECTION TO RECEIVE 
DISCOUNT OFFERS TAILORED TO THAT 

INDIVIDUAL SHOPPER BASED ON 
NFORMATION IN DATABASE. THE RESULT 
IS THAT SHOPPER'S PERSONAL PRICE. 
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(3) 



DEVICE SOLD 
DIRECTLY TO 
SHOPPERS IN 
SUPERMARKET FOR 
$100 OR LESS, ALREADY 
LOADED WITH 
DISCOUNTS WORTH 

SEVERAL TIMES 
N THAT AMOUNT. 

(4) 



J 



\ 



MANUFACTURERS OF 
PACKAGED GOODS 



(1) 



(2) 



SUBSCRIPTION FEE FOR 
ACCESS TO DATA AND 
PARTICIPATION IN SYSTEM. 



SIZE OF USER BASE 
DETERMINES VALUE 
OF DEVICE AS AN 
ADVERTISING MEDIUM 




PERSONAL 
PRICING 
DEVICE 



(5) 



(6) 



PERCENTAGE COMMISSION 
ONLY ON SALES OF PRODUCTS 

SOLD AS PERSONAL PRICE 
TO SHOPPERS WHO IDENTIFY 

THEMSELVES AT CHECKOUT 
COUNTER AS PERSONAL PRICE 

SHOPPERS. INCLUDES COST 
OF PROCESSING SETTLEMENT 
OF DISCOUNTS WITH 
SUPERMARKET. 



$ r 

rl 



WITH AM ESTABLISHED USER 
BASE FOR A HANDHELD 
WIRELESS DEVICE, MANY 
OPPORTUNITIES ALREADY EXIST 

FOR REVENUE PRODUCING 
ENHANCEMENTS TO THE DEVICE, 
AND MORE WILL BECOME 
AVAILABLE WITH EXPECTED 
IMPROVEMENTS IN WIRELESS 
TECHNOLOGY. 



(7) 



SUPERMARKET 
RECEIVES A 
SHARE OF 
COMMISSIONS 
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